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From our customers:
 We are happy advertisers at the Southside Sentinel! Chuck’s HVAC began adver-
tising when we opened our doors in February 2013. Wendy worked efficiently with us to 
help meet both our advertising and budget needs and continues to keep us updated on 
additional advertising opportunities. Chuck’s HVAC advertises weekly and is now in the 
same location each week. Our customers have told us that’s where they find us!

Chuck Brown
 ___________________________________________________

 What’s important to a small town business? Local customers. Everyone reads the 
Southside Sentinel from the first to the last page. An ad in the Sentinel attracts local cus-
tomers plus all the out of towners who regularly read the paper. Affordable, effective-all 
you could ask for from your advertising.

 Raynell Smith,
 Nauti Nells, Deltaville

___________________________________________________

 The Hartfield Volunteer Fire Department Thrift Store started advertising in the 
Southside Sentinel at the beginning this summer in the yard sales column. Its outreach to 
our community and surrounding areas has been very instrumental in the increase of our 
business. If you want to get “out of the box” give Hannah a call at 804.758.2328 and they 
will customize a creative new design just for your specific business need. Look for us in 
the Southside Sentinel. Our store is at the firehouse on Twiggs Ferry Road in downtown 
Hartfield. We are open Wednesday and Saturday 9am until 3pm. All proceeds go to the 
fire department.

Hartfield Volunteer Fire Department 
___________________________________________________

 Docks of the Bay has seen very tangible results from our advertisements in the 
Record and Sentinel, and it has been integral to our business’ growth and exposure in 
the community.  The ad process was efficient and easy thanks to the knowledgeable and 
responsive sales and design team.

Anthony Marchetti, 
Docks of the Bay
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Dear Advertiser:

 Thank you for considering the Southside Sentinel to help spread the word about your
business in the Middle Peninsula area. With a current circulation of over 3,230 papers each 
week, reaching an audience of over 7,400* readers, we are one of your most important market-
ing assets in this area.

 While many daily papers are experiencing a decline, survey after survey shows
that local weekly newspapers like ours remain the most trusted source of local news and adver-
tising in small town America. There are no local TV stations or trained journalists in any other
local media to do the job the Southside Sentinel does.

 A readership survey completed for the National Newspaper Association in 2017 by 
Susquehanna Polling and Research based in Harrisburg, PA, shows the local newspaper is an 
important part of people’s lives. Seventy-nine percent of the community newspaper respondents 
said they rely on it for local news and information. The local paper is also important for those 
who shop locally. Seventy-nine percent said they find their community paper valuable for local 
shopping and advertising information.
*An earlier survey shows that each community newspaper is shared among 2.3 family members or friends.

 Call Charlie today and let us put your advertising in front of an audience you
need, LOCAL citizens and landowners who buy and read the Southside Sentinel every week!

Sincerely,

Frederick A. Gaskins,
Publisher

P.S. You can expand your reach to include another 12,800 readers in Lancaster County and
adjacent areas of the Northern Neck by placing your advertisement jointly in the Sentinel and 
the Rappahannock Record in Kilmarnock. In addition, advertising space is available on our
website, SSentinel.com, in special interest supplements throughout the year, and in the The Riv-
ah Visitor’s Guide, published monthly May through October. Details and discounted combination 
rates can be found on the following pages.

ADVERTISING CONTACTS:
Charlie Lassiter, ext. 104, charlie@ssentinel.com

Southside Sentinel
276 Virginia Street, p.o. box 549, Urbanna, Va 23175

Phone: (804) 758-2328  •  Fax: (804) 758-5896
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Retail Advertising Rates
Effective January 1, 2024
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SOUTHSIDE SENTINEL
276 Virginia Street
P. O. Box 549, Urbanna, Virginia 23175
(804) 758-2328; FAX (804) 758-5896
E-mail address: advertisingmanager@ssentinel.com
Website: www.SSentinel.com

1. PERSONNEL

Frederick A. and Elizabeth Lee C. Gaskins, Publishers 
Don Richeson, Editor (editor@ssentinel.com)
Joseph Gaskins, Production Manager (jgaskins@ssentinel.com)
Charlie Lassiter, Advertising Manager (charlie@ssentinel.com)
Ge anie Longest, Accounts Manager (glongest@ssentinel.com)
Maria Hedetniemi-Martello, Circulation Manager (circulation@
ssentinel.com)

2. REPRESENTATIVES

Virginia Press Services
4860 Cox Road, Suite 150
Glen Allen, VA 23060
(804) 521-7570

American Newspaper Representatives Inc.
2075 W Big Beaver Rd.
Troy, MI 48084
1-800-550-7557

3. COMMISSIONS AND TERMS OF PAYMENT

The local retail rate is non-commissionable. National rates 
only are commissionable (see 4c). Terms: Net 30. Local retail 
rates apply to local retail and service establishments deal ing 
di rectly with consumers in our circulation area.

After 30 days a service charge of 3% per month is added to 
unpaid accounts.

4. ADVERTISING RATES

a. Retail Advertising Rates (Non-Commissionable):
Open Rate (1–59 inches in one calendar month): 
$10.00 per col. inch

b. Monthly
Quantity rates per calendar month
(accounts must be paid within 30 days of billing to receive 
these quantity discounts):

Col. inches per month Col. inch rate
60–119 . . . . . . . . . . . . . . . . . . . . . . . . . . . . $9.75
120–249 . . . . . . . . . . . . . . . . . . . . . . . . . . . $9.50
250-500 . . . . . . . . . . . . . . . . . . . . . . . . . . . $9.25
Over 500 . . . . . . . . . . . . . . . . . . . . . . . . . . $9.00

c. National Advertising Rate (Commissionable): 
$11.75 per column inch (commissionable). 15% allowed to 
recog nized advertising agencies. Ads must be submitted elec-
tronically, preferably in the PDF format with all fonts embedded 
and photos downsampled to 200 dpi.
d. Special Tabloid
Special sections* appear in several issues throughout the year in 
tabloid form (see page 6). These appear in combination with the 
Rappahannock Record with additional free circulation. Quan tity 
discounts do not apply for these sections. No com missions.
Special section advertising rate...$19.00 per col. inch
    *Bay Heritage is printed on premium coated paper. Contact an ad-
vertising representative for sizes and 2024 rates for this special section.

e. The Rivah Visitor’s Guide 
A seasonal tabloid jointly published by the Rappahannock 
Record and the Southside Sentinel. An average of 17,000 
free copies are circulated in the Northern Neck and Middle 
Peninsula each month through restaurants, motels, gift shops, 
marinas and other retail outlets.
The Rivah Visitor’s Guide advertising rate.....$20.00 per col. inch

f. Preprint Rates
Up to 8 page tabloid or 4 page broadsheet, $70m (net)
12 page tabloid or 6 page broadsheet, $73m (net)
16 page tabloid or 8 page broadsheet, $76m (net) 
For each additional 4 tabloid pages or 2 broadsheet pages, add 
$3 (net) to the cpm.
The following frequency discounts are available on an annual 
con tract basis:
13 weeks per year . . . . . . . . . . . . . . . . 5 percent discount
26 weeks per year . . . . . . . . . . . . . . . 10 percent discount
51 weeks per year . . . . . . . . . . . . . . . 18 percent discount
Please call for maximum/minimum sizes and shipping instructions.

g. Post It Notes and Section Front ads
Strip ads at the bottom of section fronts and Post It Notes 
applied on the front page are available. Call for prices.
h. Combination Rates
In combination with the weekly Rappahannock Record, Kilmar-
nock . . . . . . . . . . . . . . . . . . . . . . $8.75 col. inch, each paper.
i. Color Rates
Full color, ROP (net): Up to 30 col. inches, $70; 31-60 inches, 
$100; 61-90 inches, $135; 91-120 inches, $170; 121 inches 
or more, $200. 
Full color, ROP (net) in combination with the Rappahannock 
Record (fee applies to each paper): Up to 30 col. inches, $35; 
31-60 inches, $50; 61-90 inches, $67; 91-120 inches, $85; 121 
inches or more, $100.
5. SPECIAL SERVICES
a. Proofs will be delivered or emailed if requested, providing all 
copy has been submitted by noon Monday. Second proofs and 
all other ads will either be emailed or be avail able for proofing 
at the Southside Sentinel office.
b. Tearsheets, when requested, will be provided to any ad-
vertiser via email at no charge. The fee for paper tearsheets 
and/or certificates of publication to be mailed through the 
postal system is $6.00 per advertisement.
c. www.SSentinel.com includes selected items from the 
weekly paper and all of our classifieds and frequent updates 
when local breaking news happens.  It is also the portal for sub-
scribing to the replica e-Edition and archived copies of the Sentinel 
in pdf form. The e-Edition is available for $30.00 per year and 
may be viewed on computers, tablets and smart phones.
Online advertising is available. See page 11 for details.

6. SPECIAL SECTIONS
January 25..................Front Line (Honoring first responders)
February 29 ............... Bay HealthStyles
March 28 ................... Windows on the Bay (Home & Garden)
September 19 ............ Bay Heritage
October 31................Oyster Festival Preview
November 21 ............. The Perfect Gift (Holiday Shopping)
December 19 ............. Holiday Greetings
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Inquire about special interest pages during the year on subjects 
such as fishing, boating, festivals, graduation, etc. Most of these 
pages carry advertising at the regular retail advertising rate.

The Rivah Visitor’s Guide
Publication dates for 2024 are: 

April 25, May 23, June 27, August 1, August 29, October 10

7. ROP DEPTH REQUIREMENTS

a. Standard page: Minimum display advertisement: 1 col umn 
x 1 inch. Advertisements over 19 inches deep will be billed full 
column depth.

b. Tabloid page: Minimum display advertisement: 1 col umn x 
1 inch. Advertisements over 10 inches deep will be billed at full 
column depth.

8. COPY REGULATIONS 

a. We reserve the right to insert the word “advertisement” in any 
ads, especially all-copy ads which may be mistaken for news 
arti cles.
b. Liability for errors in advertisements shall not exceed the cost 
of the space occupied by the error. We will provide a correction 
letter if we have failed to correct errors clearly marked by the 
ad vertiser on return proofs. The newspaper must be advised of 
errors no later than 2 days after the ad is published.
c. All advertising accepted is subject to the approval of the pub-
lisher. We shall have the right to revise or reject in whole or in 
part any advertisement.
d. $60 per hour will be charged for any ad canceled after half or more 
has been produced and for substantial changes in proofs.
e. Every effort will be made to meet reasonable position requests. 
Priority is based on the quantity of space purchased. Failure to 
meet these requests will not constitute cause for ad justments, 
re fund or rerun.
f. Advertisements, articles or other materials copyrighted by the 
Southside Sentinel may not be reproduced in exact or substan-
tially similar form without the written permission of the publisher 
of the Southside Sentinel.

9. CLOSING TIMES (Deadlines)

Closing time for display ads is 10 a.m. Tuesday. For ads requiring 
proofs, large ads or ads with difficult composition, the deadline 
is noon Monday. For issues in weeks with a holiday, deadlines 
are one working day earlier.

10. MECHANICAL MEASUREMENTS

a. Printing method: Offset. PDF, TIFF or JPEG files are preferred. 
Color or black-and-white art and photos can be used in ads.

b. Electronic submissions: The preferred method of receiving 
advertisements is the Portable Document Format (PDF) with all 
fonts embedded and photos downsampled to 200 dpi. Please 
call to obtain detailed instructions.

c. Standard ROP page size (6 columns): Size of printed area: 
10.955 inches (wide) x 19.6 inches (deep).

Cols.     Inches Wide Cols.  Inches Wide
1........................ 1.7217”   4............ 7.2617”
2........................ 3.5683”  5...........  9.1083”
3........................ 5.415”  6.............10.955”

d. Double Truck (two facing pages across gutter): 22.91 inches 
wide x 19.6 inches deep. Billed as 13 columns wide.

e. Tabloid Size (special sections and The Rivah Visitor’s Guide). 
Column sizes remain the same and there are 5 columns per page. 
Printed area: 9.1083 inches (wide) x 10.95 inches (deep). 

11. SPECIAL CLASSIFICATIONS

a. Political Rate: Card rate as earned. Ads must be paid for 
in advance. Political ads must conform to all state and federal 
re quirements, including disclaimer statements.
b. Position Charges: Position cannot be purchased nor com-
mitted, but ads will be placed in best position to accom mo date 
requests. Priority is based on quantity of space pur chased.
c. Charity Rate: Civic clubs, churches, fire departments, public 
libraries and charitable groups consisting primarily of volunteers: 
$8.75 per column inch.
d. Business Directory: $9.00 per col. inch (8-week run); $8.00 
per col. inch (12-week run and over). The deadline for submis-
sion is 5 p.m. Friday.
e. Church Directory: Weekly listing of services and contact 
information. Up to 6 lines, $4; up to 12 lines, $6 per week.

12. CLASSIFIED RATES (net)

No refunds will be issued for classifieds ads.
a. Up to 25 words: First week $8, each additional week $7. 
13 week special $55. $.32 per word for ads over 25 words.
b. Joint rate with Rappahannock Record, Kilmarnock (fees 
apply at each paper): Up to 25 words: First week $7.50, each 
additional week $6.50. 13 week special $50. $.30 per word 
for ads over 25 words.
c. Custom classifieds (those with centered or blank lines, 
special type styles), Legals, Notices, Resolutions,
Memorials . . . $1.50 per line (9 line minimum).
d. Classifieds placed under the following classifications are 
payable in advance: Personal, Card of Thanks, Moving/Yard 
Sales, In Memoriam, Work Wanted.
e. Classified deadline: Noon Tuesdays. Order online 24/7 at 
www.ssentinel.com or email orders to classifieds@ssentinel.
com.
f. All classified advertisements are also included on our web 
site.
g. These add-ons are available: Photo $20/week; Banner 
$10/week; Bold $1/word; Border $10/week; Proof of Pub-
lication $6/week; Highlight $15/week; Underline $1/word; 
Uppercase $1/word.
13. CIRCULATION
No refunds will be issued for subscriptions.
The Southside Sentinel was established in 1896 and covers 
Mid dlesex County and the surrounding area in the Middle 
Penin sula of Virginia. Circulation: 3,625 every Thursday except 
the last week in December, when no paper is published. Cost: 
$1.00 single copy.
Subscription prices: $35 per year in the coun ties of Middlesex, 
King and Queen, Mathews, Gloucester, Essex and Lancaster. 
$43 per year elsewhere. $38 per year for part-time residents 
changing to a nonlocal address for more than three months. $33 
for students (mailed September through May). Add e-Edition 
access for $1 per month. e-Edition & archives only, $30 per year.
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per column inch rate: $10.00
(Quantity discounts are available)

Sample Ad Sizes 
Southside Sentinel

4 col. x 8”
7.2617” X 8”

$328 2 
co

l. 
x 

8”
3.

56
83

” x
 8

”
$1

64

6 col. x 20”

Full Page
10.955” x 19.6”

$1,230 6 col. x 10”

Half Page
10.955” x 10”

$615
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Sample Ad Sizes 
Southside Sentinel

2 col. x 4”
3.5683” X 4”

$82

3 col. x 8”
5.415” X 8”

$246

5 col. x 6”
1/4 Page
9.1083” x 6”

$307.50

1 col. x 3”
1.7217” X 3”

$30.75

2 col. x 2”
3.5683” X 2”

$41

3 col. x 3”
5.415” X 3”

$92.25

2 
co

l. 
x 

10
”

3.
56

83
” X

 1
0”

$2
05



Expand your coverage
by advertising in both the Sentinel and 

the Rappahannock Record in Kilmarnock.

from Kilmarnock to Urbanna, from Deltaville to Reedville,from Kilmarnock to Urbanna, from Deltaville to Reedville,  
Lancaster, Middlesex, Northumberland counties & beyond!Lancaster, Middlesex, Northumberland counties & beyond!

Our special 
Combination Ad Rate

gives you an audience of over 7,400 
readers* in the Southside Sentinel, 
Urbanna,  and over 12,800 readers* 

in the Rappahannock Record, Kilmarnock.

PLUS: You save 13% when 
compared to open rates in each paper!

Sentinel: 804-758-2328
Ask for Charlie or Beth!

*National Newspaper Association survey
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The Rivah Visitor’s Guide serves Virginia’s Chesapeake Bay region including Essex, Gloucester, 
Lancaster, Mathews, Middlesex, Northumberland, Richmond, and Westmoreland counties and beyond. 

 

Your advertising message will be effectively targeted to a large number of readers.
 • up to 20,000 copies each month will be delivered to hundreds of newsstand locations and blue Rivah boxes! 
     Including:  Convenience stores, restaurants, gift shops, motels, supermarkets, marinas, etc. 
 • Readers can subscribe for free to view the e-Edition of our visitor’s guide on computers, tablets and phones from our 
     website: RivahGuide.com.

Locals, weekenders and visitors of all ages pick up The Rivah Visitor’s Guide each month to enjoy our creative and informa-
tive feature articles and keep it as a comprehensive resource for dining, events, attractions and services in the region. Don’t 
miss this opportunity to reach them!

A free guide to the Northern Neck and Middle 
Peninsula-from the Potomac to the York Rivers.

The perfect marketing tool for any business serving 
tourists, weekenders, and locals.

Each issue includes:
• Dining guide
• Restaurant reviews
• Community events calendar
• Attractions

• Museums and historic sites 
• Arts and music 
• Boating
• Fishing
• Golf

• Camping
• Lodging
• Family diversions
• Feature articles written by our           
   team of award winning journalists

Special discounts
The more you advertise, the more you save!

(10 column inch minimum)

• any two issues:     $19 per col. in.
• any three issues:  $18 per col. in.
• any four issues:    $17 per col. in.
• any five issues:     $16 per col. in.
• all six issues:           $15 per col. in.

* Pick-up rate: For your same ad to run within 30 days in the South-

side Sentinel or Rappahannock Record:  $8.75 per col. in.

The Rivah Visitor’s Guide 

* Discounts and rates will 
be adjusted for ads that 
do not run in scheduled 
multiple issues.

       May:                  on stands April 25  ad deadline  April 12
       June:                      on stands May 23  ad deadline  May 10
       July:                       on stands June 27  ad deadline  June 14
      August:                on stands August 1  ad deadline  July 19 
      September:        on stands August 29      ad deadline  August 16
      Fall/Holiday:   on stands October 10  ad deadline  September 27
        

2024 Publication Schedule

Sturgeons are back

Sightsee by boat

Cooking with Chef Gary Whitecotton

Dining at DeltaPie

AUGUST 2023 • FREE

Places to go and things to 

do in the Northern Neck 

and Middle Peninsula
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per column inch rate: $20

Premium placement 
glossy advertising

Back page: Full page color/
glossy:  $1,630.50
Inside front page: Full page 
color/glossy:  $1,425.50
Inside back page: Full page 
color/glossy:  $1,310.50

Other glossy sizes may be available

Visitor’s Guide

TH
E The Rivah Visitor’s Guide

2024 Ad Sizes

Column Widths
One column:      1.7217
Two columns:    3.5683
Three columns: 5.415
Four columns:   7.2617
Five columns:    9.1083

Column Heights
       10.64
 7.875
 5.2

Color Rates
        up to 30”             $70
        more than 30”  $100

3.75
2.5
1.2

Full page
5 col. x 10.955

$1095.50 1/2 page
5 col. x 5.2
$520.00

3 col. x 5.2
$312.00

2 col. x 5.2

$208.00
4 x full

4 col. x 10.64

$851.20

3 x full
3 col. x 10.64

$638.40

2 x full
2 col. x 10.64

 
$425.60

Jr. page
4 col. x 7.875

$630.00

1 
co

l. 
x 

5.
2

$1
04

.0
0

3 col. x 2.5
$150.00

5 col. x 2.5 
$250.00

2 col. x 1.2

2 col. x 3.75
$150.00

2 col. x 2.5
$100.00

3 col. x 7.875

$472.50

2 col. x 2
$80.00

$48.00

Custom ad design is included
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Windows On The Bay
Home and Garden

March 15 Advertising deadline
March 28 Publication date

Bay Heritage
People, places and traditions of the lower

Northern Neck and Middle Peninsula

September 6 Advertising deadline
September 19 Publication date

Oyster Festival
Urbanna Oyster Festival Preview

October 18 Advertising deadline
October 31 Publication date

The Perfect Gift
Holiday Shopping & Events

November 8 Advertising deadline
November 21 Publication date

Christmas Greetings
Holiday Greetings and Letters to Santa

December 13 Advertising deadline
December 19 Publication date

2024 Supplements and Special Sections Deadlines

HealthStyles
BAY

A guide to healthy living in the Northern Neck and Middle Peninsula     2023

Sound Baths • Eating with the Seasons • Train Your Brain • Walking • Turn Back the Clock

PEOPLE, PLACES AND TRADITIONS 
PEOPLE, PLACES AND TRADITIONS OF THE LOWER NORTHERN NECK 
OF THE LOWER NORTHERN NECK AND MIDDLE PENINSULA • 2023
AND MIDDLE PENINSULA • 2023

Home Improvement, Gardening and Real Estate

in the Northern Neck and Middle Peninsula

wind   ws 
on the Bay 2023

2023 SUPPLEMENT TO THE 

SCHEDULE OF EVENTS
SCHEDULE OF EVENTS  pg. 3pg. 3

OYSTER FESTIVAL QUEEN
OYSTER FESTIVAL QUEEN  pg. 6pg. 6

SHUCKING CONTEST
SHUCKING CONTEST  pg. 8pg. 8

PARADE ROUTEPARADE ROUTE  pg. 3pg. 3

Business directory ... B2

Chur ch . . . . . . . . . . . . . . . . .A6

C lass i f i eds . . . . . . . . . . . .B2

Le t te r s . . . . . . . . . . . . . . . . .A4

Menu. . . . . . . . . . . . . . . . . . .A2

Obituaries. . . . . . . . . . . . . . .A7

Spor t s . . . . . . . . . . . . . . . . . . B8

Weather. . . . . . . . . . . . . . .A3

In
si

de

6
5
6
5
2
5

1
0
5
6
1

6

B8

A2PAGE

PAGE

MHS mat
men disarm
W&L GeneralsUrbanna

Berner wins
blue ribbon

MC children
share letters
to Santa
PAGE B1

 Vol. 127, No. 37 
Urbanna, Virginia 23175  • December 22, 2022 

Two Sections • $1

SSentinel.com

Serving Middlesex County and adjacent areas of the Middle Peninsula and Northern Neck since 1896

Urbanna United Methodist Church Pastor Bruce Johnson, 

left, blessed the 20 boxes of food and turkeys Monday at 

the Urbanna Market IGA. The boxes of food were filled 

with donations by those attending the Urbanna Hometown 

Christmas Parade and the turkeys were donated by Harry 

Bullock, right, owner of Urbanna Market. Bay Aging will 

deliver the food boxes this week to those in need. The pro-

gram was sponsored by Lois Jean Brooks and the Middlesex 

County Fire Department Women’s Auxiliary. 

                                 
                  (Photo by Larry Chowning)

by Tom Chillemi

For 27 years the Urbanna 

Hometown Christmas Parade 

has been one magical night 

each year that brings out the 

children in all of us.

“Hometown” sums up the 

event presented on the first 

Friday of December. Urbanna 

Town Council funds the 

award plaques. Firefighters 

with the Middlesex Volunteer 

Fire Department (MVFD) 

“flip burgers” and sell food. 

Countless volunteers give 

their time. And behind it all 

has been the MVFD Women’s 

Auxiliary.

The “Hometown” parade 

and events may be imitated, 

but never duplicated, because 

they are as unique as Urbanna. 

It’s a community effort from 

beginning to end.

There’s good food, 

decorated trees to judge, 

Christmas caroling on the 

steps of Bristow Store and a 

parade that’s topped by the 

arrival of Santa Claus. 

Surprises
Nothing beats a parade for 

entertainment that surprises. 

You never know what the next 

Urbanna Hometown
Christmas Parade
benefits community

The busy pace for 

Christmas Friends that began 

in early November came to a 

happy end Saturday with the 

delivery of gifts to 213 needy 

children and 71 senior adults 

in Middlesex County.

Volunteers in vans 

and trucks carrying 

the 284 bags spread 

out in 12 delivery 

areas throughout the 

county. Another group of 

volunteers with a large van 

carried bicycles, and other 

items too large for bags, from 

one end of the county to the 

other.
Ten bags were returned 

because the recipients were 

not at home. They were taken 

to the Middlesex Department 

of Social Services at Cooks 

Corner for pick up.

Christmas Friends is 

sponsored by the 

Southside Sentinel 

and the social 

services department, 

which screens and 

refers all recipients. 

This is the 37th year for the 

program.
The Middlesex Volunteer 

Fire Department again 

played an important role in 

Christmas Friends 

completes its 37th

year spreading joy 

The Dec. 22 issue of the 

Southside Sentinel is the 

final one of the year. The 

staff is now on its annual 

Christmas week vacation 

and the next issue will be 

published on Thursday, Jan. 

5, 2023. There will be no 

Dec. 29 edition.

The Sentinel office will 

not reopen until 9 a.m. on 

Monday, Jan. 2, 2023. 

The first Sentinel of 2023 

will appear on Thursday, Jan. 

5. The news and advertising 

deadline for that issue will 

be noon on Tuesday, Jan. 3, 

2023.
In the interim, news 

items may be submitted 

to Editor@SSentinel.com. 

Display advertisements may 

be submitted to Charlie@

SSentinel.com and classified 

advertisements may be 

submitted to glongest@

SSentinel.com.

Sentinel will 

next appear 

Jan. 5, 2023

by Larry Chowning

Since joining the 

Chesapeake Bay Region 

Cigarette Tax Board 

(CBRCTB) in July 2021 and 

establishing a 40 cent tax 

on each pack of cigarettes, 

Middlesex County has 

generated $254,187 and the 

Town of Urbanna $11,977 

in new tax revenues. The 

revenues started coming in 

August 2021.
The county and town 

reported the amounts at 

the December final 2022 

board meetings. The county 

revenues are going into the 

general fund, while Urbanna 

Town Council voted earlier 

this year to earmark the tax 

to go towards preservation 

and upkeep of the circa-1766 

James Mills Scottish Factor 

Store.
Assistant Middlesex 

County Administrator Ann 

Marie Ricardi reported in 

December that the county 

had received $199,136 from 

Cigarette
tax money 
to support 
visitor ctr.

by Lisa Hinton-Valdrighi 

’T
is the season for 

miracles. And 

Zayden Williams’ 

family is convinced 

his recovery is nothing short of 

a miracle. 
After spending 65 days in the 

hospital, much of it in intensive 

care, the 8-year-old Middlesex 

County boy was released the 

Monday after Thanksgiving, 

answering the prayers of 

hundreds across the Middle 

Peninsula and Northern Neck. 

“All I can say is God is good. 

He was on so many prayer lists. 

And the family would like to 

Topping brothers Zayden Williams (above) and Kyler Congleton of Topping decorate an old 

forgotten grave at Harmony Grove Baptist Church this week. Kyler and his grandmother 

Joanne Leigh began what became a family tradition in 2017. Zayden joined them when he 

got older. He was well enough after 65 days in a hospital to place decorations. Zayden was 

happy to be out of the hospital and able to meet with Santa Claus (below). 

                                 
                                 

                                 
         (Contributed photos)

A Christmas miracle: 

Zayden returns home

(See Cigarette, Page A8)

(See Miracle, Page A8)

by Larry Chowning

Representatives from Hampton Roads Sanitation District 

(HRSD) requested Monday, Dec. 12, at a Middlesex County 

School Board (MCSB) meeting that the school board sell 

approximately a half-acre of land from the St. Clare Walker 

Middle School (SCW) campus area near General Puller 

Highway (Route 33) at Locust Hill for installation of a 

sewage pump and storage facility.

Board Chairman Claudia Soucek said the school board 

needed more information on the sewage facility before 

making a decision. The board authorized Jamaica District 

School Board member Elliott Reed to meet with HRSD 

officials and visit a similar facility somewhere in the state.

Reed wondered about the amount of odor coming from 

the sewage storage facility directly adjacent to SCW and he 

agreed that school board members need to know exactly what 

is being located on the property before making a decision.

HRSD officials reported that the firm is currently in the 

process of purchasing property on Route 33 that once housed 

an upholstery shop owned and operated by the late Creswell 

Firm seeks to
store sewage
next to school
Officials: Info needed prior

to OKing 100,000 gals.

of sewage near SCW

(See Parade, Page A3)

by Tom Chillemi

The Urbanna Town Council voted to approve the design 

and layout for Urbanna’s proposed new swimming pool 

during its Dec. 15 regular monthly meeting.

The layout includes a pavilion proposed by Urbanna 

Beautification Inc. (UBI). However, a sticking point is its 

location next to the pool and not located separately in Taber 

Park, UBI members indicated during 

the meeting.
Alternative locations were discussed, 

but there was no resolution to the 

dilemma. 
The pool is the primary consideration 

of council since a contract to build it was ready to be signed, 

said outgoing Mayor Barbara Hartley. Time is of the essence 

if the pool is to be open by Memorial Day 2023, said Hartley. 

Construction will take about four months, she said.

A few months ago, council voted to allow the pavilion to 

be placed in Taber Park, but didn’t specify where it could be 

placed. The open pavilion, measuring 40 by 25 feet, is being 

proposed and paid for by UBI to honor the late Charles and 

Town OKs layout

for proposed pool

Mayor hopeful Memorial Day,

2023 opening target still possible

(See Sewage, Page A3)

(See Pool, Page A8)

(See Friends, Page A3)

Inside
See related 
diagram,
page  B3.

A salute to community volunteer first responders • 2023

Front Line
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first responders
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Leaderboard Ad: $300 per month
Appears in the header of all news pages such as 
News, Sports, Community, Church, etc. 

Medium Rectangle Ad: $100 per month

Pop-Up Ad: $100 per week

Appears in the sidebar of all news 
pages such as News, Sports, Commu-
nity, Church, etc.

Appears on any page, 
once per session.
 Various sizes 
available.

Ad sizes and display options:

Leaderboard
728x90

Medium 
Rectangle

300x250

Discounts and important notes:

• Newspaper advertisers get online discounts.
• All advertisers should ask about combo rates.
• Prices include graphic design and layout.
• Ad samples shown here appear larger online.

Our website 
averages over 40,000 

page views per month!

Other digital advertising oportunities are available for 

RivahGuide.com and RRecord.com
View The Rivah Visitor’s Guide and Southside Sentinel media kits or contact an advertising representative for options and prices.

Pop-Up
Various sizes 

up to
510 x 424

Digital Advertising
ssentinel.com



Front Page Sticky Notes:

Front Page or Section Front Banner:

Contact your ad rep for 
pricing and other details

 about banners and 
sticky notes.

804-758-2328
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Video Exclusive:SSentinel.com

Chargers
Soccer 

2019
sponsored by

River Wood Works

Mary and Dan Stroeing, with his service dog Tori, have docked at Nor-

ton’s Marina in Deltaville while doing the Great Loop. 

Remembering those who made the ultimate sacrifice

The Middlesex Rotary Club Flags for Heroes was on display Friday, May 24, during a special ceremony on the field at the intersection of Routes 

3 and 33 at Hartfield, adjacent to Sonabank. Above, trumpeter Toby Gillie plays “Taps” to close the dedication. See additional photo on Page A4.                                                                                                                                              

                
                

                
                

                
                

                
                

                
                

                
              (P

hoto by James Knupp)

Bodies of

two boaters

recovered

Dan and Mary Stroeing of Red 

Wing, Minnesota, are on another 

adventure—boating the “Great 

Loop,” a 6,500 mile trip from the 

Great Lakes, down the Mississippi 

River, across the Gulf of Mexico, 

up the East Coast to New York and 

through the Erie Canal to the St. Law-

rence Seaway and back to the Great 

Lakes. 
What’s unusual about their quest 

is the fact Dan is blind. Dan woke up 

one morning in August, 2010 without 

his sight, a victim of a stroke and pos-

sible complications of agent orange 

that he was exposed to while with the 

101st Airborne in Vietnam in 1969.

Undaunted, the Stroeings bought 

the 26-foot Nordic Tug in 2013. 

Taking “one small step at a time,” the 

Stroeings modified their “Gammel 

Dansk,” which means Old Dane, and 

dreamed of the Great Loop.

Now 3,400 miles into the trip, the 

Stroeings docked their boat at Nor-

ton’s Marina in Deltaville while they 

took a car trip north.       

As they walked throughout the 

marina, Dan began to sing a song by 

Todd Snider. Mary joined in.

“Enjoy yourself, it’s later than you 

think,
“Enjoy yourself, while you’re still 

in the pink,

“The years go by, as quickly as a 

wink,
“Enjoy yourself, enjoy yourself, it’s 

Solving problems that come their way

by Tom Chillemi

later than you think.”

Technology

Dan explained that technology 

has helped him adjust to blindness. 

The boat has a voice activated con-

trol panel. His iPhone can be used to 

scan faces and as people approach the 

phone will tell Dan their names. He 

can also hold the phone over printed 

material and it will read the words to 

him.
He still takes the helm with direc-

tions from “Captain Mary,” who calls 

out directions to turn as they relate 

to a clock face. One o’clock means 

turn slightly to the right, or starboard. 

Together they solve whatever prob-

lems come their way.

(See Sailors, Page A8)

Urbanna’s proposed 2019-20 

(FY20) budget, which was presented 

on May 23, contains no tax increase or 

water rate increase.

Urbanna’s water rate has not been 

increased in 11 years, noted Urbanna 

Town Administrator Holly Gailey. 

With water rates lagging behind 

inflation, Urbanna water customers are 

effectively paying less for water today 

Urbanna water rates remain at 2008 level

by Tom Chillemi
than in 2008.

According to the Bureau of Labor 

Statistics consumer price index, 

“Today’s prices in 2019 are 18.69 

higher than average prices throughout 

2008. The dollar experienced an aver-

age inflation rate of 1.57% per year 

during this period, meaning the real 

value of a dollar decreased.”

Urbanna Town Council member Bill 

Goldsmith, who is the finance commit-

tee chair, said council needs to know 

the cost of water system improvements 

and maintenance before raising rates.

The town will need to drill a new 

well by 2025 and maintain an aging 

water distribution system. The pro-

posed water budget includes $50,000 

for a fence around the water tower and 

drainage improvements at the water 

tower. Grants

The town is trying to determine if 

the Median Household Income (MHI) 

of water customers is low enough for 

the town to qualify for low-interest 

loans and grants. The MHI would 

include out-of-town customers, includ-

ing Bethpage Camp-Resort, a large 

customer, said Gailey.   

Part of the issue when it comes to 

getting loans from the U.S. Depart-

ment of Agriculture is that the town 

doesn’t charge enough for water, said 

council member Larry Chowning.

“Our rates are so low they (USDA) 

won’t lend us money,” Chowning told 

council. “What we’ve got to find out, 

and we’ve been talking about this for 

two years, is what are those rates. What 

is the level (of water rates) that we have 

to meet to be eligible for those loans?”

Solar development in

Middlesex questioned

by Larry Chowning

During a public comment period at 

the May 7 Middlesex County Board of 

Supervisors meeting, solar develop-

ment was addressed by Saluda resi-

dent Clark Waring.

“I am here to speak about the con-

struction of additional solar farms in 

Middlesex County,” said Waring in 

a prepared statement. “First they are 

not farms. They are an experiment 

that requires hundreds of acres of land 

per site, filled with panels and they 

destroy the pastoral look of the coun-

tryside. It does not give the rural look 

that you have stated that you want for 

Middlesex County.”

Waring used research from national 

and world economists to conclude that 

the public receives little or no benefit 

to building solar farms as they have no 

effect on climate change and the cost 

of electricity keeps rising.

“They are a blight to the landscape, 

making the neighboring real estate 

values decline,” he said. “It is also a 

possibility that new technology could 

render solar farms obsolete sooner 

than expected and they could be aban-

doned. They could also be abandoned 

for some other reason and the cost of 

cleanup becomes a liability unless a 

reclamation bond is in place.”

Waring said “our taxes” are being 

used to support a questionable indus-

Council member Boyd Wiley esti-

mated town water rates would have to 

double to qualify for USDA loans. 

Self-sustaining

When the USDA makes loans or 

grants it wants to know the water 

system can pay back the loans and be 

self-sufficient, it has been pointed out 

at meetings of the Middlesex Water 

Authority, which is developing a water 

system to serve areas between Cooks 

Corner and Topping and Deltaville.

The initial water rates for the MWA 

system will be $45 for the first 3,000 

gallons used per month. 

Urbanna’s water rate is $14 for the 

first 3,000 gallons.

The MWA has gotten a $3 million 

grant from the USDA and a $12 mil-

lion loan from the USDA.

The USDA requires that water rates 

increase by at least 2% per year for the 

first five years. The MWA can set rate 

increases higher.

Chowning argued, the town is lag-

ging when it comes to water revenue. 

“We are not making enough (revenue) 

to maintain what we have,” he said.

(See Urbanna, page A8)

(See Solar, Page A4)

The bodies of missing boaters Mark 

Ringenberg and Dr. Stephen Perkins 

were recovered on the Rappahannock 

River May 23, four days after their 

boat washed ashore unoccupied near 

Mosquito Point. 

Ringenberg, of Kansas City, Mo., 

and Dr. Perkins of Weems, both 

59, were reported missing Sunday, 

May 19, when their 15-foot Boston 

Whaler washed ashore with keys in 

the ignition, shoes on the deck and 

cold drinks in the cooler, accord-

ing to Chief Joshua French with the 

U.S. Coast Guard command center 

in Portsmouth. The two had departed 

Weems that morning. 

According to Chief French, the 

Rappahannock and Chesapeake Bay 

had choppy seas that day. 

Boat crews from Station Milford 

Haven in Mathews County, along with 

aircrews from Air Stations Elizabeth 

City, N.C., and Atlantic City, N.J., 

searched the river and portions of the 

Chesapeake Bay for a combined 63 

hours, covering approximately 774 

square miles before the search was 

suspended Monday, May 20, around 

9 p.m. 
According to Chief French, the 

search included areas around Mos-

quito Point, the lower Rappahannock 

River near the Robert O. Norris Jr. 

Bridge, and in the mouth of the river.

A call was received by the 

Lancaster County Sheriff’s Office 

at approximately 9:20 a.m. Thurs-

by Lisa Hinton-Valdrighi

(See Bodies, page A2)

We go  
Beyond Banking
because helping a business grow  
helps the community thrive
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See any photos you like?
The Southside Sentinel can sell photographs that

 were taken by our photographers for $14.95 each.

When you purchase a photo, you’ll get a print version and a digital version.
The image is yours (for personal use only, non-commercial and non-profit use).

Go to www.ssentinel.com/contact-us/purchase-sentinel-photos/ 
to get started!

Can I have your card?
It’s no secret that nice-looking business cards 
are still one of the best ways to increase sales. 
Around 10 billion business cards are printed 

every year in the USA alone.  We can do better 
than that. Flyers, brochures, posters. All with 

competitive pricing. 

Call Joe for more info!
804-758-2328 ext 108

R. S. Bristow StoreUrbanna, VA

                                   Established 1876
  

“Home of Good Goods”

URBANNA UNITED 
METHODIST CHURCH

Fall
Bazaar

HOLIDAY WREATHS
BREADS

SCENTED ITEMS
CHILDREN’S HATS

HANDMADE CARDS
DIPS

BAKED GOODS 
JEWELRY 

URBANNA UNITED METHODIST CHURCH

Cross st. & Marston ave.

OCTOBER 15  •  9:00 UNTIL 2:00

8

Boat & Trailer SalesBottom Painting • Detailing • Winterization
Wally Bowler2635 General Puller Hwy.Saluda, VA 23149

Shop 804-758-8009Cell    804-815-1018buoy8boats@cox.net

R. S. Bristow Store

Phone: 804-758-2210Fax: 804-758-3366

Virginia & Cross Streets
P.O. Box 447Urbanna, VA 23175

Established 1876

“Home of
Good Goods”

Toby Gillie804.370.4825
toby@gillieboatworks.com

•Precision Structural and Marine Carpentry

•Fiberglass Fabrication and Design
•Restoration Specialists

www.gillieboatworks.com
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Fireworks (above) burst 

in the sky above a sell-out 

Deltaville Ballpark crowd 

on Saturday night, as the 

Deltaville Community 

Association brought 

back a fireworks show to 

Deltaville for the first t
ime 

in more than a decade. 

Judged “most unique” in 

the 2023 Urbanna Boat 

Parade was the entry (left) 

of Steven Dodd of Locust 

Hill. T
he Independence 

Day-themed parade was 

Friday on Urbanna Creek. 

See related photos, pages 

B6-8. 

      (
Photos by Stephen Blue 

      a
nd Tom Chillemi)

by Larry Chowning

The Urbanna Beautification 

Inc. (UBI) and Town of Urbanna 

presented a grand opening and 

ribbon-cutting ceremony to a full 

house Saturday, July 1, for the new 

Bristow Community Pavilion in 

Taber Park in Urbanna.

The pavilion was constructed in 

honor of the late Charles and Betty 

(Betsy) Page Bristow, who during 

their liv
es were extremely dedicated 

to the betterment of the Town of 

Urbanna and Middlesex County.

Charles and Betty Page were 

lifelong citizens of Middlesex 

County. Charles was dedicated to 

the continuous operation of the 

Urbanna Oyster Festival and for 

years contributed time and means 

to keep it all going. He was honored 

over the years in every capacity 

by the Urbanna Oyster Festival 

Foundation and worked in most of 

its organizational capacities to keep 

the festival alive.

Charles and Betty Page together 

were named grand marshal of the 

oyster festival in 1997. Charles 

served several times as oyster 

festival chairman. He was a past 

Urbanna Chamber of Commerce 

chairman and past Urbanna Oyster 

Festival Foundation chairman. The 

festival has had different sponsors 

over the years and is now run by the 

Urbanna Oyster Festival Foundation.

Betty Page was one of the 

founders of UBI, a group that has 

played a major role in the progress 

and growth of the Town of Urbanna. 

She was the spark plug that kept the 

annual Christmas Urbanna House 

Tour going. The house tour featured 

several outstanding homes in the 

communities in and outside of town. 

People came from all over the state 

of Virginia and beyond to attend.

At the grand opening, UBI 

representatives Judy Mansfield, Ann 

Miller and Nancy Greenwood all 

took time to thank all th
e donors who 

helped them raise nearly $100,000 

to build the new pavilion. They 

also thanked Town Administrator 

Garth Wheeler and the Urbanna 

Town Council fo
r encouraging and 

providing the land for the pavilion. 

They thanked contractor Mike 

Longest for his dedication to the 

project and working so well with the 

group.

Mansfield eluded to the fact that 

this may be UBI’s “swan song” 

as volunteers are aging out and 

younger members are hard to find.

Charles and Betty Page’s son 

and daughter, Reggie and Cyndy 

Bristow, cut the ribbon. Cyndy had 

recorded and played a song she had 

composed for the event. It
 brought 

tears to eyes of those who were 

close to the family. Reggie spoke 

of the significance of Taber Park 

and the town pool in his growing 

up years. He referred to it as the 

“epicenter” of the Town of Urbanna 

Bristow Community Pavilion is focus of Taber Park celebration

by Tom Chillemi

With a pool contract signed for more than $1.1 

millio
n, the Urbanna Town Council is looking for 

ways to raise $470,000 that it w
ill h

ave to pay once 

it’s b
uilt.

Demolitio
n of the town’s old community swimming 

pool began last w
eek. The opening date for the new 

pool is p
rojected for May 2024.

Mayor Bill G
oldsmith, who has served as chairman 

of the pool committee, proposed forming a project 

funding committee to develop methods and seek 

funding for town projects, in
cluding the pool. 

He presented the idea at council’s J
une 22 meeting, 

noting that other town councils h
ave discussed having 

Urbanna eyes 

ways to raise

funds for pool

Demolitio
n of the Urbanna community swim-

ming pool began June 27 as a prelude to ground-

breaking for its
 much upgraded replacement. It 

is planned for Taber Park next to the playground 

and is e
xpected to open by Memorial Day week-

end next year. Although more than half of the 

pool funding is in
 place, the Urbanna Pool Com-

mittee is “plunging into the super fundraising 

challenge to raise the rest of the money needed,” 

said Committee Chairman Barbara Hartley. 

       
       

       
       

       
    (P

hoto by Tom Chillemi)

(See Pool, Page A10)

“Uncle Sam” (Lucas Longest) s
howed up at the Water View 

Fourth of July parade on Saturday along with Longest, C
ollier 

and Weakley family members. Jo
ining in the celebration are, 

from left, H
eather Longest, L

ucas Longest, H
enry Longest, 

Celia Collier, Logan Weakley, Addy Weakley, Alliso
n Weakley 

and Grant Longest.   
       

       
      (

Photo by Larry Chowning)

by Larry Chowning

Water View and Deltaville 

reinstated 
two 

longtime 

traditions this year as Deltaville 

had fireworks on Saturday for 

the July Fourth celebration and 

Water View’s Upper Middlesex 

Volunteer Fire Department and 

Auxiliary (UMVFD) presented 

a July Fourth-themed Water 

View Parade on Saturday.

For 
years, 

Urbanna, 

Deltaville and Water View 

celebrated Independence Day 

with fireworks and boat or road 

parades. The cost of fireworks 

has made annual firework 

events prohibitive with only the 

Town of Urbanna being able to 

annually continue the tradition. 

With 
the 

COVID-19 

pandemic and diminishing 

volunteers av
ailable to organize 

and work parades it r
esulted in 

some years of having parades 

and some years not.

Water View Parade

The last Fourth of July-

themed Water View parade 

was presented in 2011. Several 

ladies in the UMVFD Auxiliary 

felt that 12 years w
ithout it w

as 

long enough and they along 

with firefighters got together, 

Water View restarts

its July 4 celebration

(See Water View, Page A10)

(See Pavilion, Page A10)

by Tom Chillemi

Virginia has a projected 

$3 billio
n surplus, V

irginia 

Del. 
Keith 

Hodges, 

R-Urbanna, 
told 

the 

Urbanna Town Council at 

its J
une 22 meeting.

The delegates have taken 

a conservative approach 

with the budget during the 

COVID-19 pandemic due 

to concerns of a recession 

that would follow, said 

Hodges

addresses

council

(See Hodges, Page A10)
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